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BME - GROWTH 
Palacio de la Bolsa 
Plaza de la Lealtad, 1 
28014 Madrid 

Alicante, 8th February 2023 

COMMUNICATION- PRIVILEGED INFORMATION- FACEPHI BIOMETRIA, S.A. 

Dear Sirs, 

Under the provisions of article 17 of the Regulation (EU) No. 596/2014 on market abuse, 
and article 228 of the consolidated text of the Spanish Securities Market Law, approved 
by the Royal Legislative Decree 4/2015, of 23rd October, and related provisions, as well 
as in the Circular 3/2020 of BME Growth, we inform you about the following information 
related to the company FACEPHI BIOMETRIA, S.A. (hereinafter “Facephi” or “the 
Company”, interchangeably). 

The consolidated annual accounts of Facephi Biometría, S.A. and subsidiaries are 
being audited. However, no significant changes are expected in the main financial 
magnitudes once said process is concluded.  

During the 2022 financial year, the FACEPHI Group has obtained a figure of income of 
22,20 million euros from the sale of licenses, which means an increase of 68,66% with 
respect to the 13,16 million euros recognized at closing of the financial year 2021. The 
Group presents a positive EBITDA in 2022 of 4.31 million euros, being 131,97% higher than 
the previous year. Likewise, the operating result is 1,82 million euros. 

Below is the unaudited profit and loss account of the FACEPHI Group as of December 
31, 2022, together with the audited consolidated profit and loss account of the previous 
year. 
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In compliance with Circular 3/2020 of the segment BME Growth of BME MTF Equity, it is 
expressly stated that the information hereby communicated has been produced 
under the sole responsibility of the company and its administrators. 

We remain at your disposal for any clarification you might deem necessary. 
Sincerely, 
_________________ 
Javier Mira Miró 
Chairman of the Board of Directors 
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Preview 2022 



NOTE FROM THE CEO
Javier Mira
2022 has once again been a year of new records, and the 
figures that we present below indicate this. In the year of our 
tenth anniversary, we started with many expectations and 
challenges to meet, and we can say that we have achieved 
our proposed objectives.

First of all, we had a new product: Facephi Identity Platform, 
in which we have invested time and effort to make the most 
complete and competitive product on the market. 
Commercialisation expectations were very high and to meet 
them we have dedicated the appropriate resources, with the 
reinforcement of our international sales team and the 
development of new sales channels.

In this regard, Facephi's international expansion was 
consolidated with a double commitment: The opening of a 
subsidiary office in Montevideo to reinforce LATAM technical 
support, and another one in London to take advantage of all 
the commercial opportunities present in the wide EMEA market. 
The objectives were set, the means were available and we 
ended 2022 with both structures organised and running.

The great results obtained this year indicate that the strategy 
and the work carried out are adequate and that we are on 
the right path. Once again, we have obtained historical figures 
that show the great growth of the company and that give us 
room to set new goals and challenges in a constantly 
evolving market.

Today’s society increasingly demands solutions that protect 
people's digital identity, and we have before us the challenge of 
responding to this. Since we started in 2012, we have been 
anticipating each step that digital society has taken and we will 
continue to do so. For this reason, without ceasing to be leaders 
in the banking sector, our roadmap is to reach new industries 
where biometric technology is increasingly in demand, such as 
the cryptocurrency and gambling sectors.

For yet another year, I am grateful for the trust that investors, 
customers and partners have in us. We keep moving forward, 
innovating and leveraging the opportunities that are presented 
in this exciting moment that our society is experiencing, with the 
digitalisation of people’s identity and protection of it being the 
greatest challenge. Faithful to the spirit with which we started out 
a decade ago, we will continue to grow without limits in new, 
exciting and disruptive scenarios, anywhere on the planet.



In 2022 we made a qualitative leap in our business trajectory, in accordance with 
the objectives set out and achieved in the roadmap of the last year. The positive 
results obtained support our strategy focused on three factors: The consolidation 
of our international presence with the opening of subsidiary offices in LATAM and 
EMEA; the constant innovation of our solutions with the obtaining of the most 
complete product in the sector; obtaining new certifications that guarantee  
reliability and make it the best on the market, and a solid commercial strategy. 
All of this has allowed us to significantly increase our number of new customers 
in 2022.
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